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Giftedness as a Factor in Constituting a Creative Person

Purpose. The basis of the presented study is a philosophical and anthropological analysis of the problem of
creativity in the modern educational space, which is complemented by information and digital reality underlying the
changes in the values and meanings of the individual, which led to the affirmation of the digital person (homo digi-
talis). This circumstance, in the context of understanding the need for civilizational development, poses the problem
of consistently solving the following tasks: 1) to conduct a review and identify a theoretical and methodological
explanation of the content and meaning of the activities of a homo digitalis in the context of the transformation of
cultural values and methods of communication; 2) to analyse the conceptual content of the phenomenon of gifted-
ness and the emergence of creativity in the discourse of philosophical anthropology and philosophy of education;
3) to expound the main parameters of the intersubjective nature of giftedness in the context of the formation of a
creative personality. Theoretical basis. The dynamic process of forming a new anthropological type of person (ho-
mo digitalis) brings the philosophy of education to a new level of theoretical and philosophical understanding. The
philosophical and anthropological dimension of homo digitalis allows us to determine the prospects for supporting
giftedness as a condition for the formation and development of a creative personality as a whole of cognitive, exis-
tential and metaphilosophical content. The relevance of the problem is due to the crisis of the axiological meanings
of human existence in the situation of the establishment of digital culture, which, as a result of the powerful influ-
ence of information and digital reality, causes a change in the culture of communication — from written culture to the
culture of memes. This ultimately leads to the establishment of patterns and stereotypes of behaviour and thinking,
which become an obstacle to the development of giftedness. Originality. It is substantiated that the phenomenon of
giftedness largely determines the strategy for the formation of an active creative personality in the conditions of
civilizational challenges that have arisen before humanity and Ukraine, strives for progressive development, and
therefore opens up new prospects for the development of national identity, taking into account a qualitatively differ-
ent phenomenon of the anthropological type of man. Conclusions. The modern era demonstrates the constitution of
digital culture, which gives rise to a new anthropological type of man — homo digitalis. Taking into account the seri-
ous challenge that digital culture creates, philosophical and anthropological discourse, focused on civilizational pro-
gress, is able to provide the necessary vectors of development. The affirmation of the conceptual provisions of the
phenomenon of giftedness and creativity proves their influence on the development of education, scientificity, crea-
tivity as characteristics of a civilized person. Education is able to prepare a creative person, ready for activity and
creativity in the dynamics of technological and socio-cultural transformations and challenges.
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Introduction

One of the most important factors in the constitution of man as a social, intellectual, moral,
and cultural phenomenon is education as a condition for further development. The modern
world, in which information has taken the first place in relation to knowledge, makes this factor
particularly significant. After all, we are now talking about the establishment of a new anthropo-
logical type of human being — homo digitalis. The concept of the human image, in contrast to its
ideologised strata, has been and remains an essential theoretical way of cognition and self-
knowledge of societies. From M. Zichy’s (2017) point of view, the human image is a "historical-
cultural a priori” of the life world of society, which retains its significance in different societies
characterised by their own structure and cultural peculiarity (p. 20).
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In theoretical works where authors analyse the anthropological problems of digital (infor-
mation and digital) culture, they consider the "digital being™ as an "ethno-arithmetic being"” in
order to identify its peculiarities and the problematic nature of entering other life structures and
forms of existence through "phenomenological reduction” (Capurro, 2017, p. 11). Such explana-
tions usually focus on the semantic meaning of concepts, referring to the philosophical heritage
of antiquity, especially the philosophy of Plato, and nowadays — to the phenomenological doc-
trine of theoretical analysis, initiated by E. Husserl (1970).

In European philosophical studies, the expression homo digitalis (digital man) is an abstract
symbol. On the one hand, this expression describes the main features of a person who has mastered
modern digital technologies, uses them productively in practical activities and is at the same time
the creator of information and digital culture. On the other hand, it is a typical image of a modern
person who is comfortable in the infrastructure of the "entertainment society". This image demon-
strates the external characteristics of representatives of digital culture — people who mechanically
press their fingers on the signs on the screen of a tablet or smartphone (digitalis in Latin means
both a number and a finger) to get from them a particular "primitive product in the form of an in-
formation service, entertainment or trivial time-killing". To clarify the significance of this semantic
connotation, let us recall that the Latin phrase computare digitalis translates as "to count on the fin-
gers" and "to operate” "with the help of fingers" (Kultaieva, 2020, p. 11). According to A. Reck-
witz, digital identities have changed significantly in recent years. If in the early period of the estab-
lishment of digital culture, users of information networks were "experimenting™ with their identi-
ties and social roles in the information and digital space, now we can talk about the beginning of
the process of formation of digital identities, which are increasingly adjusting themselves to the
supposedly ideal models and examples of behaviour recorded in networks, where everything "dif-
ferent, unexpected and original” is rejected (Reckwitz, 2017, p. 268).

To this should be added another thing: the flow of information and its processing in huge cen-
tres with powerful analytical functions are diversifying society at all levels, creating unprece-
dented opportunities in all areas of human activity — from economics, education to medicine, ag-
riculture and everyday life. The emphasis on combining mixed reality, artificial intelligence and
quantum computing is turning our field of vision into a computer screen, making the digital
world and the world of real life a single entity. The era of information and digital technologies is
the beginning of a new culture. It can "robotise” humanity, and for many people this will radical-
ly change their activities, environment, family life, identity, and can lead humanity to a new col-
lective and moral consciousness (Schwab & Davis, 2018).

Researchers V. Kremen and V. Ilin emphasize another aspect of the problem. In the world of
the extraordinary spread of IT technologies, including Al, the biosocial basis of life is changing,
transforming the anthropological characteristics of man, “creating a new anthropological type of
man — Homo digitalis. By his existence, he asserts a type of passive man who demonstrates a
false existence, imitates creativity, substitutes information for knowledge and pseudo-erudition”
(Kremen & Ilin, 2021, p. 12).

In this situation, the phenomenon of giftedness becomes relevant, which is an argument in favour
of the greatest intellectual, creative power, will and leadership qualities. This raises the question: are
the most gifted and creative individuals actually co-opted into the elite, thus giving the elite addition-
al grounds for its exclusive role in society, given the phenomenon of the spread of homo digitalis?
The answer to this question is primarily related to understanding the nature of giftedness, either as a
purely individual human property or as a more complexly organised intersubjective phenomenon.
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Purpose

The review identified the phenomenon of giftedness as the purpose of the study in the context
of the dynamics of changing values and meanings of life, which led to the establishment of a
new type of person — the digital person (homo digitalis). In contemporary philosophical dis-
course, the concept of "digital” is used quite widely and goes beyond digital technologies, focus-
ing on the transformation of the value-anthropological and cultural-anthropological place of
technology in the process of the information and digital revolution. As a result, the purpose is to
solve the following tasks step by step: 1) to analyse the conceptual content of the phenomena of
giftedness and creativity in the discourse of philosophical anthropology and social philosophy;
2) to identify the theoretical and methodological foundations for analysing the activities of the
"digital person™ in the context of the transformation of the values of human life and culture; 3) to
explicate the main parameters of the intersubjective nature of giftedness in the context of the
formation of a creative personality within the scope of educational practices.

Statement of basic materials

The problem of giftedness and its development raised by philosophers, artists, and psycholo-
gists throughout the history of culture, has been addressed in different ways, which is quite natu-
ral given the complexity of this phenomenon. Psychologists studying this issue are trying to in-
vent testing methods to measure intelligence or certain abilities. Parents mostly rely on the spe-
cifics of their children’s behaviour. Teachers and practitioners in educational institutions use ob-
servation to determine which students are more gifted or have greater abilities in a particular
subject in order to offer appropriate curricula. Their decisions and relationships with students
have a significant impact on the fate of those they identify as gifted. Scientists who study the
phenomenon of giftedness point to a fairly wide range of personal characteristics of giftedness,
early or potential giftedness, and note the multifactorial nature of giftedness development.

Usually, giftedness is understood as an individual quality inherent in a person. Therefore, the
main scenario of public attitudes towards giftedness is focused on identifying people with special
abilities, supporting their productive development (creating an optimal developmental environ-
ment), ensuring their optimal socialisation and social success (i.e. the most effective activities for
the common good). An integral part of this scenario is the care of those conditions of human ex-
istence and personal development that can provide the most favourable conditions for the devel-
opment of individuals’ abilities and talents.

This optic of understanding the problems of giftedness development seems self-evident and
does not raise any particular objections. However, in fact, it contains several important theoreti-
cal flaws that significantly change the meaning of giftedness and the nature of this phenomenon.
The validity of this criticism is evidenced by several basic conceptualisations inherent in the
above traditional image of giftedness.

Firstly, giftedness is understood as a certain defined quality, a specific property of a person
(his or her mind, will, cognition, character, sensuality, creativity, etc.). But not everyone has
these qualities, many lack them. The idea of aptitude, abilities — or innate qualities — demon-
strates this view most clearly. Secondly, giftedness is assessed as an unquestionably positive
quality, a desirable, wished-for characteristic of a person. At the same time, it should be borne in
mind that giftedness, like talent, creates situational difficulties and problems for the person who
has it. With a few exceptions that may be inherent in a person as an individual quality, giftedness
is an unconditionally positive human characteristic. In other words, the result of developed gift-
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edness is a serious intellectual and social asset that strengthens a person’s social status and cre-
ates prospects for a more productive, more fulfilling life. Thirdly, favourable external conditions
(family, social, national and cultural, etc.) contribute to the development of giftedness, which
largely depends on them. Thus, the issue of giftedness is transferred to the plane of "personality-
environment™ relations.

In this situation, the digital space is defined as a new information and digital environment of
human existence. In this space, the traditional life and thinking of a modern person is changing,
and he or she is comfortably settled in the digital space of simulacra, separated from the real
world. Digital culture networks "gently imprison” people. The bonus of this "imprisonment", ac-
cording to M. Kultaieva (2020), is a shift from "written culture to the culture of images and oral
communication, simplification of grammatical rules and syntactic structures through coding such
as 'like/dislike’. As a result, the functional significance of likes is increasing, slowing down self-
control and blinding consciousness™ (authors’ transl.) (p. 12).

Information and digital networks are a medium of "radical democratic pluralism” that creates
parallel communication spaces dominated by phatic communication, and human relations with
the environment are characterised by "friend/enemy thinking" towards those who demonstrate a
different position (Reckwitz, 2017, p. 269). Communication and information exchange on social
media mostly turns into "phatic communication” — empty talk, presentism, and exchange of in-
significant messages.

The emergence of the "digital man™ (homo digitalis) is a kind of opposition to the type of man
previously formed by philosophical anthropology, which is qualitatively different from homo
digitalis — the modern image of a person who has compensated for his/her capabilities. However,
despite the transformational efforts, he or she has gained the status of a person who is "constant-
ly on the move", whose life is programmed and realised by the touch of a finger on a tablet or
smartphone screen. A digital person has nothing to do with giftedness and creativity. The every-
day life of homo digitalis is manifested in its constant self-presentation within the boundaries
(primarily on Facebook, Twitter, Instagram), where self-knowledge and self-creation are re-
placed by selfies. Given this circumstance, H. U. Gumbrecht (2019) believes that a "philosophy
of the selfie" is being established within digital culture (p. 42). And this is not the philosophy of
a creative, active, engaged person, but the philosophy of an existence that wants to appear better
than the obvious. Homo digitalis loses the sense of reality, as well as the difference between the
process of creation and its imitation, information about it, while awareness of the difference is
essential for drawing a line between real creativity and its imitation. The information space of
the network, which legitimises the life world of homo digitalis, is full of spectacle — advertising,
rumours, gossip, quasi-sensations, etc. — instead of content. It is a communication environment
for the poorly educated, full of high self-esteem and disrespect for others. The poorly educated
person of the information and digital reality does not compare himself or herself with examples
of education of the past and does not demonstrate his or her erudition and essence, which is situ-
ationally replaced by diplomas and certificates that are essentially demonstrative.

Homo digitalis as a new — template — person no longer shows his or her awareness, as he or
she is primarily focused on his or her identity, demonstrating active "narcissism™ by using vari-
ous computer programs and platforms (Spitzer, 2014). The better the gadget and the ability to
use a digital gadget, the higher such a person is above all others, especially those who have re-
mained behind the threshold of the new information and digital reality. On the other hand, the
anthropological status of such a person, which characterises belonging to information and digital
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technologies, is moving away from homo sapience and, given the challenges of our time, the an-
swer to which requires creativity and a creative approach, not for the better.

Given these characteristics of a new type of person — homo digitalis — it is necessary to de-
termine the place and status of giftedness, the phenomenon of which remains an important factor
in the formation of a creative, knowledgeable, intellectually developed personality. From the
standpoint of this approach, it is advisable to distinguish, according to S. V. Proleiev, a number
of conceptualisations that contain both prospects for creative development and theoretical limita-
tions of the actual understanding of giftedness in the situation of the intensive spread of digital
culture as an environment for the formation and affirmation of homo digitalis.

First. Giftedness is not a purely individual ability, but is the result of social and cultural
development. That is, the phenomenon has an intersubjective rather than subjective nature. If
we are talking about children’s giftedness, who is its bearer — a child or childhood, an indi-
vidual or a state, a person or age? Is it the individual who is gifted, capable, or is it society
that contributes to the general progress? Finally, what is the essence of giftedness itself — in
an individual capacity, or an organisationally created system, a theoretical practice to which
individuals are only involved as its effective participants? The answer to the first question
leads back to the phenomenon of anthropological types with very high giftedness potential,
and therefore

The cultural matrix of perception and use of giftedness should take the
form of optimal use of these states. A positive answer to the second ques-
tion requires thinking, first of all, not of a person, but of society — to see in
the social system and the whole totality of life forms (in the life world) the
real phenomenon of giftedness or its absence. Accordingly, individuals
with their specific qualities are epiphenomena derived from the totality of
life and society. A positive solution to the third question requires seeing
giftedness as a kind of cultural machine of a completely impersonal nature.
It is a certain system of action and communication, interaction and value
preferences. The definition of giftedness is encoded in cultural practices;
giftedness is not a distracted property, it is characterised by cultural (even
cultural-historical) relation. (authors’ transl.) (Proleiev, 2011, p. 154)
Therefore, it is quite reasonable to believe that the basis, the foundation of giftedness is not an

individual, but a complexly organised value-based, communicative and interactive cultural pro-
gramme and the corresponding "value-sense universe"” (S. Krymsky).
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Second. As a rule, giftedness is not a real, existing characteristic. As a rule, it exists in a situa-
tion of potentiality — as a possibility, not as something real. In this situation, giftedness shows its
combination with creativity. Likewise, creativity is not an innate property of an individual and is
considered a quality that can be formed through special educational conditions. Creativity (the
creation of new things) is set by internal (the need for self-realisation) and external (social and
material) conditions. "The main of these conditions are personal development, motivation for
creative activity and freedom of individuality” (Tkachenko, 2014, pp. 34-35). Thus, giftedness
has the nature of creative capabilities. Only when analysing a real creative product can we talk
about giftedness, and

Not just about a specific skill or ability, no matter how useful or valuable
they may be in themselves. The existence of giftedness as a potentiality is
also a fundamental point for its specific carrier, who, precisely because of
its potential nature, for the first time ceases to be only a 'carrier' of a
property, but turns into a person (personality) that has a constitutive
meaning for giftedness. For the way of being of giftedness, the only
available form of actual reality is an act of creativity. (authors’ transl.)
(Proleiev, 2011, p. 155)

But can creativity be carried out in a situation where the active driver of the socio-cultural pro-
cess caused by the information and digital reality is the combination with formalisation, which co-
exist not in the dimensions of unity and opposition, but as commensurate processes (Turcke, 2019,
pp. 40-42)?

In the information and digital space, there is no social or class differentiation; the dissatisfac-
tion and ambitions of the masses are transformed into the joy of knowing about secular news
figures, politicians, oligarchs and even criminal authorities. According to Precht, in the past,
people planned for the future, determining their destiny. Nowadays, they try to develop "lateral
vision" by "digitally glaring at others", looking for "confirmation of their existence on Google"
(Precht, 2020, p. 5). Let us add: not in creativity.

Third. As a rule, giftedness inherently implies creativity, the way in which it is realised in
every social culture and political system is through conflict. Giftedness, with its potential for cre-
ativity (and therefore unpredictability), is a danger to everything that is established and existing.
The socio-cultural and political environment is usually concerned not with the utopian problem
of "the best life" or "the development of all essential human powers", but with

The universal desire for self-reproduction. Giftedness as such (in the

form of pure creativity potential) does not contribute to this constant ori-
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entation of social life, but rather hinders it. Therefore, in an established
social system, giftedness is doomed to conflict with the existing and con-
ventional foundations of existence (knowledge, grades, success, etc.).
This requires thinking of giftedness not as a positive asset, but as a fun-
damental and inevitable conflict, including the internal conflict of the in-
dividual with himself or herself. (authors’ transl.) (Proleiev, 2011,
pp. 155-156)

But can such a conflict take place in a situation where a person who cannot imagine himself
or herself without information technology is trying to understand his or her perception and ways
of thinking and cognition, asserting his or her originality from what mass culture produces? The
image of the genius personality that attracted attention in the classical Modern era is increasingly
receding into "museums and libraries™ (Kultaieva, 2020).

However, in this situation, human evolution does not end with the digital type or image.
Knowledge and creativity, which are now and will continue to be actively produced by the intel-
lect, cannot and will not be focused on undeveloped individuals whose top achievements are
measured in terms of the quality of the gadget’s video camera and the number of likes. Human
progress has always been and remains dependent on those individuals who are characterised by
intelligence, creativity, and innovation. While the information, communication, economic and
technological process is in constant dynamics of its forms, the mental, archetypal, intellectual
and knowledge foundations of civilisation are focused on the use of the enormous potential of
giftedness as a spiritual and cultural essence of a person and its further productive development.

Originality

It is substantiated that the process of human evolution is conditioned by the development of
intelligence and creativity, the influence of which forms a certain anthropological image of a
person, whose features are determined by giftedness. The homo digitalis generated by the infor-
mation and computer network, as a result of changes in its cognitive abilities, sensory perception
and perception of the world, demonstrates alienation from productive thinking, creativity and
axiological imperatives. Formation of a more advanced anthropological type of human in the
context of further progress in education, science and culture is a complex process of social sup-
port and development of talent, intelligence and creativity.

Conclusions

An important role in the formation of a specific anthropological type of person is played by
the phenomenon of giftedness, which goes beyond the individual and asserts itself in the parame-
ters of sociality and its cultural determinations. Giftedness is a factor that determines the devel-
opment of science, culture, knowledge, as well as the main characteristics of a civilised person.
At the same time, each epoch in the civilizational progress demonstrates a characteristic type of

Creative Commons Attribution 4.0 International
doi: https://doi.org/10.15802/ampr.v0i27.333966 © L. I. Tkachenko, A. A. llina, 2025

54



ISSN 2227-7242 (Print), ISSN 2304-9685 (Online)
AwnTpononorivHi BuMipH ¢inocodpcbkux nocmimkens, 2025, Bum. 27

Anthropological Measurements of Philosophical Research, 2025, NO. 27

SOCIAL ASPECT OF HUMAN BEING

person with certain anthropological characteristics. They are formed and affirmed as a result of
the development of culture, the influence of which gives rise to a religious person, a metaphysi-
cal person, an economic person, a technological person, etc. Today, information and digital tech-
nologies, which have confidently entered the life of all mankind, have accelerated positive
changes in society, enhanced human creativity through the capabilities of the Internet and inno-
vative media products. But at the same time, the comprehensive impact of information technolo-
gies, due to their cultivation and accessibility, on culture and humanity as a whole constitutes the
emergence of a digital society that gives rise to a new anthropological type of human being -
homo digitalis. It essentially affirms the type of passive human being who demonstrates inau-
thentic existence, imitates creativity, replaces knowledge with information, and focuses on self-
presentation. In this aspect, a digital person is the result of a digital culture. However, despite the
serious challenge of society to the further civilisational progress of mankind, philosophical and
anthropological discourse proves that a society based on education focused on the development
of talent, an educational environment where the cultivation of knowledge and creativity prevails,
can create a person capable of living and working in the dynamics of technological and socio-
cultural progressive transformations.
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O06aapoBaHicTh IK YMHHUK KOHCTUTYIOBAHHS JIIOJMHU KPEeaTUBHOI

Meta. OCHOBY IPEICTABICHOTO JTOCIIKCHHS CKIanae PpitocodchbKo-aHTPOIOJIOTIUHUI aHai3 Mpo0iIeMu Kpea-
TUBHOCTI B Cy4YaCHOMY OCBITHBOMY HPOCTOPi, JONOBHEHOI iH(OpMaIiiHO-IM(YPOBOIO PEANBHICTIO SK MiAIPYHTIM
3MiHH I[IHHOCTEH i CMUCIIB 0COOMCTOCTI, 1[0 IPHU3BENO 0 CTBEpXKEHHs moauHu auritaneHoi (homo digitalis). Lis
oOcTaBMHa, B YMOBaX pO3yMiHHS HEOOXIIHOCTI LMBUII3AI[IHHOIO PO3BUTKY, CTaBUTh NPOOJEMY IOCITIJOBHOTO
PO3B’sI3aHHS TaKWUX 3aBJaHb: 1) MPOBECTH OIS 1 BUSABUTH TEOPETHKO-METOIOJIOTIYHE MOSCHEHHS 3MICTY 1 CEHCy
nistmeHOCTI Mroauan auritansHol (homo digitalis) B ymoBax Tpancgopmartii MiHHOCTEH KyJIBTYpH i CHIOCOGIB KOMY-
HiKaril; 2) 3MiHCHUTH aHami3 KOHIIETITYalbHOTO 3MICTy (heHOMEHY 00JapOBaHOCTI I BUHUKHCHHS KPEaTHBHOCTI B
muckypci ¢inocodebkoi aHTpomonorii 1 imocodii ocBiTH; 3) MPOBECTH SKCIUTIKAIII0 OCHOBHUX MapaMeTpiB iHTEep-
cy0’ekTHOI pHpoar 00AapOBAaHOCTI B KOHTEKCTI (hopMyBaHHS KpeaTuBHOI ocoducrocti. Teoperuunuii 6asuc. u-
HaMiuHMA TIporiec (GOpMyBaHHS HOBOTO aHTpomoiorianoro Tumy moaunan (homo digitalis) susoxuts ¢imocodiro
OCBITH Ha HOBHI DiBEHb TEOPETHKO-(imocodchkoro ocmucienns. Pimocopcbko-aHTpononoriyamit Bumip homo
digitalis mo3Bossie BU3HAYKMTH MEPCIIEKTUBH MiATPUMKHA 00IAPOBAHOCTI SIK YMOBH (POPMYBaHHS i PO3BUTKY KpeaTH-
BHOT OCOOHMCTOCTI, SIK I[TICHOCTI KOTHITHBHOTO, €K3UCTEHIIIMHOTO 1 MeTa(piIocOPCHKOro 3MiCTy. AKTYaIbHICTh MOC-
TaBJIeHOT poOJieMr 00YMOBJICHA KPU30K0 aKCIOJNOTTYHUX CEHCIB OYTTsI JIIOJMHH B CUTYyallii YTBEP/HKEHHS UTITab-
HOI KyJIBTYpH, SIKa B pe3yJIbTaTi MOTY>KHOTO BIUIMBY iH(pOpManiiHO-IM(pPOBOT pealibHOCTI 00YMOBIIIOE 3MiHY KYJIb-
TYPH CHUIKYBaHHS — BiJI MUCEMHOT KYJIBTYPH JI0 KyJbTypH MEMIB, 1[0 3pEIITOI0 MTPU3BOIUTH A0 CTBEPKEHHS 111a0-
JIOHIB 1 CTEPEOTHIIB MOBEIIHKHM 1 MHUCICHHS, SIKI CTAlOTh IIEPENOHOI0 Ul PO3BUTKY obmaposaHocTi. HaykoBa
HOBH3HA. OOIpyHTOBaHO, O EeHOMEH 00/1apOBAHOCTI 3HAYHOIO MIPOI0 BH3HAYAE CTpaTerito (pOpMyBaHHS aKTHB-
HOI TBOPUYOi 0COOMCTOCTI B YMOBaxX IMBIII3aliiHUX BUKIIMKIB, SIKi IOCTAIH IIEPEJT JIFOACTBOM 1 YKpaiHOIO 30KpeMa,
TparHe IPOTPECHBHOTO PO3BHUTKY, a OTXeE, BIIKPUBAE HOBI MEPCIEKTHBH PO3BUTKY HAIlIOHATIHHOI IIEHTUYHOCTI 3
ypaxyBaHHSM SIKiCHO iHIIOTO ()eHOMEHY aHTPOIIOJIOTIYHOTO TUITY JTIoauHN. BucHoBKkH. CydacHa enoxa JeMOHCTPYeE
KOHCTHUTYIOBAHHS JUTITAIBHOI KYJIBTYPH, SIKA TOPOIKYE HOBHI aHTpomoJoriuauil Tun aroauan — homo digitalis.
YpaxoByroun cepilo3HHii BUKJIHK, 10 HOr0 CTBOPIOE JHTITalbHA KYJIbTypa, (iocopChKO-aHTPOMOIOTIYHUA JTUC-
Kypc, OpiEHTOBaHUH Ha IUBITI3AIliTHAN TOCTYTI, 31aTHUN 3a0€3MeUNTH HEOOXiaHI BEKTOPH PO3BUTKY. CTBEpIKEHHS
KOHIICTITyaTbHUX TOJO0XEHb (EHOMEHY 00JapOBaHOCTI W TBOPYOCTI JOBOIWTH iXHIH BIUIMB Ha PO3BHTOK OCBide-
HOCTI, HAyKOBOCTI, KPEaTHBHOCTI SIK XapaKTePHCTHK JIFOJAWHM LUBiMi3aiiHoi. OcBiTa 37aTHa MIATOTYBaTH KpeaTHB-
HY JIIOJJMHY, TOTOBY /IO JISUTBHOCTI i TBOPYOCTI B JAWHAMIIl TEXHOJOTIYHUX 1 COIIOKYIBTYpHHX TpaHchopmaii i
BUKJIMKIB.
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